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INTRODUCTION

The Winter Gardens Blackpool is a beautiful, elegant
building, bursting with shows, events and attractions.
There is a drama and magical quality to the venue for
many people, and it is a place that stimulates the senses
and imagination. As a result, it is a place with a special
atmosphere.

These values should be reflected in our brand personality:
An exciting, vibrant and creative soul, contained within
a confident, sharp and graceful elegance.

We have developed these guidelines to help you use
the Winter Gardens Blackpool brand when creating and
producing materials for your own communications,
initiatives and events. Please explore them, use them
and enjoy them.

If you have any questions, you can e-mail

our Marketing Manager Anthony Williams at
anthonywilliams@wintergardensblackpool.co.uk
or call 01253 629693.
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LOGOTYPE

The Winter Gardens Blackpool logotype is the
most important element of our visual identity.
Itis the central icon that people will instantly
come to recognise and assoclate with the venue.
Please don't alter it in any way. It must always be
reproduced from master artwork.

Various elements have been created for different
applications and considerations.

If you need any of the brand elements, please

request them from our marketing department and
they will provide you with a brand elements pack.
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EXCLUSION ZONE

We've defined an exclusion zone that stops
other graphic elements interfering with the
Winter Gardens Blackpool logotype.
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The logotype should never

be too small to read clearly. \VA\//

We've set a minimum 15mm @ ‘GNAII\QIEEII\{IS
height of 15mm. BLACKPOOL

Use the exclusion zone rule to position the logotype
around the edges of a page.
When positioned at the top edge, the logo can bleed off.
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LOGO VARIATIONS

Logo variations have been created for each venue within
Winter Gardens Blackpool.

These logos are to be treated in the same way as the
original logo.
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The typeography
height must
always extend to
the top of the arch.
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COLOURS

The Winter Gardens Blackpool logotype can be produced
only from these colours in both positive (colour on white)
and negative (white out of colour) forms.

Pantone 871 is a metallic ink. This should be used
whenever possble.

Please select the most appropriate colour for your

communication.

Pantone 871 C
C=44 M=45 Y=75 K=17
R=135 G=118 B=79

Hex: #87764f

Process Black
C=0 M=0 Y=0 K=100
R=0 G=0 B=0

Hex: #000000
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USAGE ON PHOTOGRAPHS

PREDOMINANTLY DARK PREDOMINANTLY LIGHT
For visual prominence and legibility, we only use the Lighter images allow the opportunity to use the colours
transparent white version of the logotype on dark images. from our palette. Always try to choose a colour that is

sympathetic to those within the selected images.
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LOGOTYPE RESTRICTIONS Do not rotate or skew the logotype

As with any creative identity guidelines there will be elements

that are open to interpretation. 'E‘R

The Winter Gardens Blackpool logotype operates around rules -ENS

of common sense. G OOL
We have highlighted some of the more obvious things that ‘BL A

should never be done to the logotype.

The logotype is in the wrong colour. Do not use the logotype in a tint.

TER
GA S
BLACKP

Do not streach or misshape the logotype. Do not add a graphic element to the logotype.
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TYPOGRAPHY

Typography is a powerful tool in the development of a

creative identity. Using a typeface consistently makes it MUSEO SLLAB 100
recognisable. It pulls together communications and makes
them more distinctive. The style of type we use to bring AB C D E F G H IJ KLM N O p Q R S TUVWXYZ

our communication to life sets the tone of our brand;

abcdefghiklmnopqrstuvwxyz

MUSEO SLAB 500

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

clean, modern and stylish.

MUSEO SLAB 700

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Helvetica should only be used in extreme Helvetica 55 Roman

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz

circumstances where Museo Slab is not suitable.
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LAYOUT AND GRIDS

Layouts should be clean and simple. To achieve this you
should avoid combining too many sizes of text.

Layouts should always be gridded.

On portrait ‘A format’ layouts use a simple 4 column grid.
Further columns may be added to wider formats and
reduced in taller formats.
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